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MOUNT PROSPECT, IL – Full-line sporting goods stores and Internet retailers have increased their respective shares of sales
of golf clubs sold in sets, which account for approximately half of the $3.8 billion U.S. golf equipment market. According to
the just-released “Sporting Goods Market in 2008,” published annually for nearly 30 years by the National Sporting Goods
Association (NSGA), full-line sporting goods stores accounted for nearly a third (32.7%) of sales of clubs sold in sets in 2007,
while Internet sales have more than doubled in the last five years to 16.5%.

 In 2007, sales of clubs in sets reached nearly $1.9 billion, a 6% increase compared to 2006. This is double the next largest
golf equipment category, golf balls, which accounted for $951.5 million in 2007.

 Comparing the 2007 market share figures to 2002, full-line sporting goods stores increased from 24.5% of sales in 2002 to
32.7% last year. Unit sales at sporting goods stores increased from 30.5% in 2002 to 38.5% in 2007.

 “This is likely the ‘Dick’s Sporting Goods Effect,’” said NSGA Vice President of Information & Research Thomas B. Doyle.
“Dick’s has a well-earned reputation of having a broad selection of top brands in their golf departments, selections that surpass
many pro shops and specialty golf shops.”

 Internet sales of clubs sold in sets jumped from 7.0% in 2002 to 16.5% in 2007, and units doubled from 7.4% to 14.8% in that
same period.

 During that five-year period, sales at off-course golf shops were stagnant. In dollars, off course golf shops increased their
share from 22.0% in 2002 to 22.3% in 2007, and the units remained at 17.4% in both years.

 Pro shops took the hardest hit among the four primary sources of golf clubs sold in sets. In 2002, pro shops accounted for
31.5% of sales of clubs in sets but just 21.1% in 2007. In units, the percentage fell from 20.5% in 2002 to 17.6% last year.

 “The Sporting Goods Market in 2008” is a copyrighted NSGA consumer study that projects 2007 purchases of sporting goods
products based on a survey of 100,000 U.S. households. National Family Opinion, Inc. (NFO) maintains the consumer panel
used in the survey, which is balanced to parallel actual American household distribution as reported by the U.S. Bureau of
Census, so that the data can be projected nationally.

 The report comes in both printed and electronic formats.

 “The Sporting Goods Market in 2008” is available for $290 for retailer/dealer members of the Association and free to
manufacturer and sustaining members. For non-members, the cost is $340. For additional information, contact Thomas B.
Doyle, NSGA, 1601 Feehanville Drive, Suite 300, Mount Prospect, IL 60056-6035. Phone: (847) 296-6742, E-mail: 
info@nsga.org, or fax: (847) 391-9827.

 National Sporting Goods Association
  1601 Feehanville Drive, #300
  Mount Prospect, IL 60056
  Ph: 1-847-296-6742
  Larry Weindruch, Director of Communications
  lweindruch@nsga.org

 About NSGA:

Seite 1 / 2

http://www.openPR.de/categories2-15-Sports.html
http://www.openPR.com/news/archiv/32284/National-Sporting-Goods-Association.html
mailto:info@nsga.org?subject=openPR.com contact
mailto:lweindruch@nsga.org?subject=openPR.com contact


  NSGA, which has served the sporting goods industry since 1929, organizes and hosts the annual NSGA Management
Conference & Team Dealer Summit, the sporting goods industry’s premier educational and networking event (Next: May 3-6,
2009, at the Westin La Cantera Resort in San Antonio, Texas).
  
  For more information on NSGA member services, visit the Association home page (www.nsga.org); call Rhonda Onuszko at
NSGA, (847) 296-6742, Ext. 131; e-mail: ronuszko@nsga.org; or fax (847) 391-9827.
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