open PRy’

Worldwide Public Relations

HOTELOPIA.COM PROMOTION OFFERING FLORIDA HOTEL
NIGHTS FOR AS LOW AS $40 FOR 3 STAR PROPERTIES

Date: 10-03-2005 01:19 PM CET
Category: Tourism, Cars, Traffic
Press release from: Hotelopia.com

("'_‘"-1.
M

FOR IMMEDIATE RELEASE
--Low Price Hotels for a Disney Vacation are No Longer a Fantasy —

ORLANDO, FL — September 30, 2005 — With the cruise and winter travel season ramping up in Florida, Hotelopia.com, the
“no surprises” travel website, is offering $40 per night rates in Orlando, Miami and other Florida areas.

The best known and most popular hotel chains have rates available based on double occupancy. Hotelopia.com is one of the
few hotel internet travel sites that quotes the total hotel rate, including taxes, fees and surcharges, so there’s no surprises in the
booking process.

More information is available by clicking on the special promotion button on the home page. To quickly find the lowest
rates after a search, simply sort by price. The special price promotion is subject to availability and is valid online until
December 31, 2005.

Among the featured properties and locations are:

3 star - America’s Best Inn Hotel, Orlando

3 star- Doubletree Club Lake Buena Vista, Lake Buena Vista

3 star - Riande Bayside Downtown, Miami

3 star - Clearwater Beach Gulfview, Clearwater Beach

3 star - Ramada Plaza Gateway Resort, Kissimmee

Additional hotel nights will be available for just $70 per room in other popular destinations worldwide.

“Our $40-70 hotel nights give everyone the opportunity to search and book quality hotels for truly bargain prices,” explains
Sotiris Damianos, general director at Hotelopia.com. “We’re committed to delivering unrivalled value on hotels for travelers
who are choosing to tailor their travel around low cost air fares.”

Hotelopia.com offers maximum simplicity for ease and speed of booking, (3 clicks from look-to-book), unlike other complex
sites requiring tedious registration and password processes.

Hotelopia.com also stays with the consumer every step of the way, with customer service 24 hours a day, 7 days a week,
whether at home or abroad. Unlike other sites, Hotelopia.com’s access to a network of 65 offices around the world ensures it
has locally based staff in destinations with first hand knowledge to provide support and expertise as required.
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For further information, log onto www.hotelopia.com
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About Hotelopia.com:

Hotelopia.com offers reduced-rate accommodation to both business and leisure travelers at over 16,000 properties, budget to
five stars, in over 500 destinations throughout Europe, North America, Latin America, the Caribbean, and Asia. Hotelopia.com
is part of the online destination services group of First Choice Holidays PLC, (LSE:FCD.L) a $3.7 billion leading European
travel company with 8 million leisure and business travel customers operating across the entire travel industry spectrum.

Contact: Andrew Lavin/Aaron Bjerke
A. Lavin Communications
212-290-9540

alc@alavin.com

You can find this press release here
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