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In this new report (January 2007), MSI analyses the UK market for industrial and commercial doors and shutters for a five
year review period (2002-2006) and a five year forecast period up until 2011. Our regular clients asked us to produce a
detailed market segmentation, and this is what you will find here: a report without any unnecessary padding, giving a unique
analysis of the market for manual doors, automatic pedestrian doors, roller shutters and grilles, sectional overhead doors,
high-speed doors and flexible doors.

The UK Industrial and Commercial Doors and Shutters market has been analysed and segmented as follows:

- The market for manual doors by:
- type of material (timber, steel, aluminium)
- fire resistance (fire resistant, non fire resistant, by type of material)
- level of fire resistance (30 min, 60 min, 90 min, 120 min, 240 min, by type of material)
- type of work (new build, refurbishment)
- end user (offices, education, health, hotels, retail, entertainment, industrial)

- The market for automatic pedestrian doors by:
- type of opening (sliding, swing, folding, revolving)
- type of material (aluminium, glass, steel)
- type of work (new build, refurbishment)
- end user (retail, offices, education, entertainment, health, other)

- The market for roller shutters and grilles by:
- type of opening (electric, chain, manual)
- type of material (steel, aluminium, timber)
- type of work (new build, refurbishment)
- end user (retail, warehouse & distribution, industrial, other)

Seite 1/2


http://www.openPR.de/categories2-11-Advertising-Media-Consulting-Marketing-Research.html
http://www.openPR.com/news/archiv/16146/MSI-Marketing-Research-for-Industry.html

openPiRe

Worldwide Public Relations

- The market for sectional overhead doors by:
- type of opening (automatic, manual)
- type of material (steel, aluminium)
- type of work (new build, refurbishment)
- end user (garages, industrial, warehouse & distribution)

- The market for high-speed doors by:
- type of door (roll up, fold up)
- type of material (PVC, steel, other)
- type of work (new build, refurbishment)
- end user (warehouse & distribution, industrial, other)

- The market for flexible doors by:
- type of material (PVC, rubber, other)
- type of work (new build, refurbishment)
- end user (warehouse & distribution, industrial, retail, health)

Moreover, the report also contains PESTEL and SWOT analysis.

Created in 1980, MSI Marketing Research for Industry is an independent market research company specialising in industrial
and business-to-business markets in the UK, France and Germany. MSI publishes more than 100 market research reports a
year on sectors such as building & construction, healthcare, environment, security, heating and service markets to name but a
few.
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